


























































Poll results

Active participants 40

Joined participants 44

Engagement score 358

Questions 0

Likes / dislikes 0 / 0

Anonymous rate 0%

Poll votes 358

Polls with interaction 1

Votes per poll 358
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List

Votes: 41
Quiz (10 items)

Quiz

1 Quiz question
Votes: 33

Concentrated marketing is based around: __________.

2 Quiz question
Votes: 35

Lifestyle segmentation is about: __________.

3 Quiz question
Votes: 35

An example of a segmented market would be: __________.

4 Quiz question
Votes: 35

“Coke in the morning” is an attempt to segment according to which of the following?

5 Quiz question
Votes: 37

The customers who are loyal to two or three brands are termed as_________________.

6 Quiz question
Votes: 34

Targeting soft drink users as light, medium, or heavy users depending on their consumption patterns is
an example of which segmentation variable?

7 Quiz question
Votes: 37

When Marriott Corporation designs its hotel/motel service at many different price ranges (Residence
Inns, Fairfield Inns, Marriott Resort Hotels), it is using what type of strategy?

8 Quiz question
Votes: 37
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Quiz 41

1 Concentrated marketing is based around: __________.

2 Lifestyle segmentation is about: __________.

3 An example of a segmented market would be: __________.

4 “Coke in the morning” is an attempt to segment according to which of the following?

5 The customers who are loyal to two or three brands are termed as_________________.

6
Targeting soft drink users as light, medium, or heavy users depending on their consumption
patterns is an example of which segmentation variable?

7
When Marriott Corporation designs its hotel/motel service at many different price ranges
(Residence Inns, Fairfield Inns, Marriott Resort Hotels), it is using what type of strategy?

8
When Ace Hardware designs an advertising program to attract "all comers" to buying hacksaw
blades in its stores, this is an example of

9
ABC CO. offers not only its traditional green cards but also gold cards, corporate cards, and even
a black card aimed at a small group of “superpremium customers.” Which of the following
marketing efforts is ABC following with their credit card policies?

10
Clearly, there are many ways to segment markets. However, not all segmentations are effective or
successful. To be useful, market segments must have all the following characteristics EXCEPT
being:
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Focusing marketing efforts on a number of segments
27%

Focusing marketing efforts on the mass market
27%

Focusing marketing effort on one segment
45%

Focusing marketing effort on a particular country
0%

Understanding how people live and developing products/services that match that way of life
54%

Dividing the market into distinct groups of buyers
31%

Understanding what consumers like or dislike about their life
11%

Developing stylish products for that segment
3%

Phillips marketing its product to all residents of the European Union with one marketing mix
based on the concept ‘Sense and Sensibility’

20%

High-income and low-income consumers being treated the same at Marks and Spencer (M&S)

1 Concentrated marketing is based around: __________.
33

2 Lifestyle segmentation is about: __________.
35

3 An example of a segmented market would be: __________.
35
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